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Course Outline 

Introduction to E-Commerce 

��What is Electronic Commerce 

��The Importance of the Internet 

��Components of e-Business 

��Handling Money on the Net 

Commercial Opportunities 
��Consumer and Business 

Markets 

��Maximizing the Usefulness of 
an Online Catalogue 

��E-Business Prerequisites 

��Offering Customer Products on 
the Internet 

E-Commerce Security 
��The Benefits of Cryptography 

and the process of Encryption 

��Public-Key Cryptography 

��Digital Certificates 

��Internet Security Systems 

E-Strategy and Implementation 
��Available Options 

��Best Practices 

��Legal Framework 

��Constraints 

Other E-Business Types 
��E-Marketplaces 

��E-Banking 

��E-CRM 

��E-Government 

��M-Commerce 
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OBJECTIVES 
 
At the end of the seminar attendees 
will acquire an overall view and the 
different aspects of e-Commerce. 
The objectives are: 
 
��Organization will be exposed to 

valuable business opportunities 
that ICT and e-Commerce offer 

��Encourage the participants to 
incorporate processes of e-
Commerce in their enterprises 

��Exploit e-Commerce 
opportunities 

��Gain knowledge on Technical, 
Payment and Security issues 
relating to e-Business and the 
Internet 
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WHO SHOULD ATTEND 
 
Attendees that can benefit from the 
seminar, include individuals: 
 
��Responsible for marketing 

products & services 
��Involved in providing customer 

services 
��Involved in the formation of 

strategies for new line of 
business 

��Information Technology 
Officers 

��Dealing with Commercial 
transactions 

��Dealing with Methods & 
Procedures 

��Selling Products 
 


